


Introduction

This guide shows examples of standard deliverables made by the
NFP Brand team and what goals they're best suited to meet.

This guide is intended to help define project scope and keep
stakeholders on the same page, but it's only a starting point for
Brand's capabilities.

The team is always open to adapting existing formats or
developing new ones to best support business needs. Simply set
up a call with the project team to discuss what's possible based
on objectives and timing.
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Text-Focused Collateral

Property and Casualty

>

Coverage for Your
Leaders and Property

We help organizations and people protect what matters most. pre. Wo Yy less.
—
Prepare
syour 4 partner to CMHO, offering
bers and employees
Directors & Officers Li

{tes on home and auto
Scenariortour ageneyora board o Expenses related to restoring corrupted data.
Tribunal (HAT)

own staf. o Cyber crimes such as Social Engineering expenses
L the
pesof.
o Liability arsing rom information posted ble « Homeowners
electronicall ot
ease of -
g
2o eryouforthe ¢ ur property just looded. Does your policy pet
settlement amount and cover your defence costs too. L roperty?
ing to Public Safety Canada, floods are the most (2
Privacy Liability/Cyber costly cause of property damage n Canad.
o policies but
Scen Abu are inder the CMHO Commercial Insurance
aspecialist
Pro
»
e o ge will lso cover you forlostincome from
@hese days, it's not a matter of if you'll be breached, but o g
when, .
o BS¥of.
the past two years. o
P v i ial Lines
71]F:416.364.5708 | Toll Free: 1.888.404.0000 —
ge omenfp.ca| NFPca
™
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N
Are youlooking fora higher level
of governance and oversight for
your group retirement plan?

NFP is a leading advisor in the group retirement space that has helped
organizations and plan members achieve positive outcomes by
aligning our retirement governance practices in Canada with those in
the United States.

[ Iy, U
inthe Us.

Adopting a North American Approach to Group Retirement

In Canada, pl the
Authorites Capital AP) guidelines. that of the US, and the
H p be g
more of an ERISA-like approach.
AUNER, see c
dlents, reus advisor, we work with the a 9
with the higher standards applied in the US versus the CAP guidelines
Why Offer an ERISA-Like Approach?
P
benefis plan fid d

uuuuuu ipport.

ONFP
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One Pager

Best for:

- Conveying a combination of key stats and
information on a product or service.

- Providing an overview of a product/service with
callouts to differentiators.

- Giving context of how this product/service fits
into NFP's total offering and brand.

Most one-pagers are one page but can expand to two (front
and back of one page). See also Producer One Pager.

Marketing Deliverables Guide // 6



Text-Focused Collateral

Property and Casualty
Law Fr

val Libilfy

Case Study | Law Firms:
uth o ecdin the pacement which can

Lawyers Professional Liability

e Comps

tional $50000.
Differentiated Advantages

* Long term, carefully nurtured relationshis with

i s i

urate comparativ insight on ricng. e
e ofthe ssue - and the reasons behind it

KEY INSIGHT

the best prcing an terms for each .

Pinpointing Problems,
Reducing Costs for the Client

By tracking data on
all of our clients, we
know where to set
the bar for pricing,
whether the firmis a
300 attorney defense 3 Program:
firm or a 15 attorney 330M

s, we vere abte o produce thesame.
oush our marke reltionships for appror
1000 1ss than they were paying.This

g vias possile due to the lrge volume of
place and the aggrssive premium targets
i are et on current clientpricng.

By using our benchmarking to show
their program was overpriced, and
using our experience to figure out why,
we saved a Houston firm more than

$100,000 on their annual premium. ) 50,000 deductible.
class action firm. emium=5$310,579

f— reys)

Thompson Flanagan - which NFP acquired in 2021 - is an industry tive Program BOR:

Teader in ac d taw irms 3 +30M :

pursue new opportunites, and evaluate specialized PC and ben- ’

efits offerings. With the experience of working with law firms in 41 50,000 deductible.

states, Thompson Flanagan brings a new levelof servic, expertise emium=5172,580

and access tolaw firm clents across NFP. rneys)

Througha cold call o 2 plantif mass tort irmin Houston, the frm tive Program Renewal:

sgesdtosendus e : J 330M

ahead of their September 1 renewa 50,000 deductible.
o emium=$198,194

cantly overpriced. After taking a closerlook, we confirmed that e

the pricing issue was due primarily to their retai broker utiizing

probably.
didn't have the market access to place the risk directly).

©2022 NP Corp.| 22 FPCFI-GEN.0548.

LawFir

p.,,.'.(i."m?xy

| Law Firms
fonal Liabil

s Accepted

partnersprovid the access neeced toarticulate
each clents stoy, strategy, approach and needs.

+ Ourfocuson understanding each clents practice,
unique challenges nd insurance neds drives
customized solutons, from communications
support o best practicestraning.

+ Adeep, st hand understnding of the business of
practicng law positons s o help fims effectively
adéress complex isk management challenges and
minimize claims exposure.

« True“in your comer”advocacy createsbetter
outcomes, rom negotiating thebest pricing and
terms foreach clent t handling comprehensive
claims reporting, assigning defense counsel,
resolingissueseffcenty)

« Exceptiona service that understands the urgency of
fssues results i peace of mind and alows irms to
stay focused o thi practce

Formore informaion,plase contact

Casey Stalter
president, Lawyers Profssional Liably
Thompson Flanagan

P:312230 2806 | caseystalteranfp.com

Foryourbusiness.
Foryourpeople
Foryourlfe.

wevcom Q®NFP

Property and Casualty

Differentiated Advantages

* Long-tern,

o NP wasthe st broker o eceive the
imiting our acces o oy four carers,

placing high-qualty busines,postion u to secure
the best prcing an terms or ach .

g of thei ircumstances.From there we:

partnersprovid the access neeced toarticulate

briers needed to got comforable with tak
J Whilethe fim's poor claims experience:
fous carier was concern, ourparticuary

onshios paved the wy for s o negotiate

- Ourfocuson understanding each clents practice,
unique challenges and insurance needs drives
customized solutons, from communicatons

pe

Overcoming Challenges of a KEVINSIGHT
Reduced Headcount, Denied Claim Our deep esesgnifican challenges, NFP st delv-

et
understan

+ Adeep,ist-hand understanding of the business o
pracicng law positons s o help frms efectively
adres complex isk management challenges and
minimize claims expostre.

+ True“in yourcomer” advocacy createsbetter

g
Even with a drastic attorney headcount of the coverage

reduction and the denial of a large claim, challenges in the

legal profession,
and experience
navigating them 10M
successfully, made 50,000 deductible

. mium=5236,289
all the difference. nt unknown)

NFP's expertise, relationships and market
access helped a NJ-based firm get the
right coverage at the right price.

Thompson Flanagan - which NFP acquired in 2021 ~is an industry
leader d law firms 3
pursue new opportunities, and evaluate speciaized P&C and ben.
efits offerings. With the experience of working with law firms n 41

3 brings a new level of i
and access to law firm clients across NFP

120 renewal):

100,000 deductible.

:mium=$106,050

NFP cold called a 60-attorney firm in May of 2020 to introduce our 121 rent

p g was ideal 1M
25 the New Jersey-based firmis renewal was in June. 50,000 deductible.

mium=$116,895

.
attorneys in the past five years and due to the drastic headcount
) ddi-

tionally,they had a large claim denied from their previous carrier
and a generally poor claims history.

© 2022NFP Corp | 22 FC-FM-GEN0538
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Issuesresults i peace o mind and alows irms to
stay focused o thelr practice.

Formore informaion,plase contact:
Casey Stalter

president, Lawyers Profssional Liablty
Thompson Flanagan

P:312230 2806 | caseystalteranfp.com

Foryour business.

Case Study

Best for:

- Providing a real example of when NFP was able to
change a business outcome for a client with emphasis

on quantitative and qualitative results.

- Describing, comparing and evaluating different

aspects of a problem.

Visually similar to a one pager (below) but with different goals.

Corporate Benefits

AtNFP, our high standards for retirement

ices can NFP offer to plan spon-

Urfortunatl,we continue o take over
the fecs have notbeen revewed forsome

Are yod'l‘ooking fora higher level

better outcomes for you and your plan
members.

Jua funds. Higher fees have a irect impact
retums, which have a reat human impact on

of governance and oversight for

ment program, please contact:

Ir group retirement plan?

stment fund oversight n an EISA e
fereis mare focus on the und offering snd
e In Canads,there ae sl many groups

many funds, no target. dae funds and

NFP is a leading advisor in the group retirement space that has helped faitoptions By ncuding more requent
By the ahisor, many f tesesues
organizations and plan members achieve positive outcomes by Bt o s prfrmance shoud

‘annusllysta minimum, and any long:term

aligning our retirement governance practices in Canada with those in [, o iy b remec e ot
the United States. prieary fund watc st and aun scoring

oy thefund oversght process.

mance.Forlarger programs,it s important

I Iy, Us to P anintermal committeeto oversee the reie-
inthe Us. 1FPprovidesall les ith a governance

pthemsee how wel-aligned they are vith
— e framework

{benchmarking.Offering a competite

Adopting a North American Approach to Group Retirement Kb moe mportantnsuha ompet

InCanac,pl fed practces — the B comcrare s e
Authortes Capital 49) gidelnes. thatofthe US and the | ok
plan versight However ; b bete by ollowing

ducation Because many group retirement

more of an ERISAike approach. (Canada arevoluntary, s mportant to

AUNEP, seein e i

o . s help ourclents explainther programs
clients v advisor we work with o Toyees,which esuts n better engagement
with the higher standards applied in the US versus the CAP guidelines. E-

Why Offer an ERISA-Like Approach?

pr 9
for d other benefits, conduct for plan fic d h
more support -

©2073NFP Corp. | 23 CORETGEN-144278

One Pager

mike verboweckiznfp.ca

Fergus Meldrum
VP Business Development & nvestment Stategies
fergusmeldrumenp.ca

For yourbusiness.
Foryour people
Foryourli.

wra QONFP
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Text-Focused Collateral

an
Solutlons for the
Construction Industry

v 5,’:"
VRS s
.ff’“l*._« _»§~#g

We work closely with your
safety manager to build,
customize or enhance your
safety program, depending
on how robust it already is.

HENRY.
—— 3 EQUESTRIAN
oan g

Get in Touch with Us

Formore informatin, feach ut o our experts:
Phone: 1.800.565.4321

Emsil equineretemalsanfp.ca

Webste: wwnwhep.ca

Follow Us on Social

@ ererrnce
@ rersauesner

P r—r—
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Each client l{dngs
unique risks and exp
to be properly add

Project Procurement

Youmertgethepooyencismppromes e NFP believes that successful

Significant risk exposures are inherent to the construction
industry. NFP understands those risks and has built the right
team of individuals to address potential exposures from

a risk management perspective. Each client brings their
own set of unique risks and experiences that need to be

properly addressed. Understanding the intricacies of each
situation - and having the reach and relationships to provide
comprehensive, cost-effective solutions - is what makes NFP
successful, and it's what our clients have come to expect.

How We Do It

(© Reviewing your curret program

©

© Ealuating your clims management

©  Consitingon o conto sk st and sty

© proviing actuaril sevices

IPING CONTractors
effectively mitigate
risk can produces

beneficial outcones
far beyond revenue.

Captive Options

project
andends

o i ot ot oy 0 et

tcancerot o vty individuals at all levels of JERE—

s Nrdemiutd - the process, PRS—

Wrap-Up Coverage

HENRY.
EQUESTRIAN @NFP

Canadian Horse
and Equestrian
Insurance

Protect your lifestyle.

+ Commecilans
 saardingbons

J——

HENRY. ety
EQUESTRIAN ®NFP
Save more.

Worry less

NP5 roud prtner o Equestrian Canada, fering
el mermbars dscounted tes on home and i

EQUESTRIAN
CANADA
EQUESTRE

Brochure

Best for:

- Demonstrating a variety of products or services.

- Describing the advantages or selling points of said

product/service.

- Can be a trifold, each panel focusing on a different

advantage or aspect.

Marketing Deliverables Guide // 8



Text-Focused Collateral

Article
(Thought Leadership)

Best for:

- Establishing NFP’s experts as thought leaders on a
specific topic, trend or industry update.

gh?:tfge Th€~°pg~? Incl . - Conveying an opinion or stance that aligns with NFP’s
iena eodoropoulos, Vice Presi ent
overall position.

Diversity, equity, inclusion and belonging When employees feel . Publishing on NFP |nSightS page and/Ol’ In a

(DEIB) are imperatives that enhance an they belong, 3“"':“' safe
organization's success. Building a culture S upEOLtadlihay/are

at encompasses and allows mompmdumve"?”' i i i iqi
tat encompases DB lows i ey reputable publication (print or digital).
opportunities for organizations, countries build the vast
i el —— There is no standard word count, but most articles are at least

labor challenges within today’s
construction economy.

500 words.

23-COR-MKT-GEN-161295 | 07/2024 | v1 Marketing Deliverables Guide // 9



Text-Focused Collateral

@NFP - Compliance White Paper

Best for:

- Legal-driven stances on rules and regulations that
have changed or recently gone into effect.

NEW YORK: EMPLOYEE BENEFIT CONSIDERATIONS

working in
retirement, and other

benefits.

- Key information that clients need to remain compliant.

- Informing concisely on a complex issue with
e ) factual content.

should be aware
of the state’s laws will apply to their plan(s).
regarding continuation

of benefits, leave, WAIVER OF GROUP HEALTH INSURANCE COVERAGE
retirement, and other
notable paid (e, For example, i the
of employee benefits.
with waiver o
plans,
o
o (openenotmen e i =
Toedrecty tonescr i

St Continstion (Min-COBA)

e e ol ot coton conasg or 36 o
kst et care form Act
LLEMPLOYER HEALTH INSURANCE
e e OB
r— o e
mmmmm
r [

OFFER OF RETIREMENT PLAN

23-COR-MKT-GEN-161295 | 07/2024 | v1 Marketing Deliverables Guide // 10



Text-Focused Collateral

ONFP

" insights
experts

‘ 4
NFP Leave

4 Benchmarking Report

) 4

4

a
L2 ‘
@NFP

from
theexperts

| US Benefits
Trend Report 2023

23-COR-MKT-GEN-161295 | 07/2024 | v1

Overview

ontents

Key Takeaways

About the Author

NFP Leave
Benchmarking Report

ify the leave management
fes.To gather this

cta nationwide quantitative
ational practices and
nity/parental leave,

Vement leave, sabbaticals
lts of this study and
IRppractice leaders on leave

NP enchmariog gt 11

Holistically Mitigating the Effects
of Cumulative Stress.

Balancing Employee Needs

Aligning Culture and Benefits for Better Results

Maintaining Affordable Benefits: Cost-£ffective

Strategies and Solutions to Reign In Rising Costs

Plan Benchmarking Data Snapshot

About the Data

About the Experts

Key TakeaWays . .........ovveereeeerenirennns

AletterfromKim ...

Reports

Insights from the Experts

Best for:
- Positioning NFP as informed industry leaders.
- Combining long-form content and visual aids.

- Both conveying data and contextualizing that
data within the current landscape.

insights
experts

Marketing Deliverables Guide // 11



Text-Focused Collateral

Cansuilting

L
Conscious Mapping Toolkit - I 0 o I t S
Milastanac
o rospect’s

®NFP ity bl e Best for:

Know Your Prospect

Mapping Toolkit Guidle 2022 - Demonstrating NFP as a valuable partner with

helpful tools for clients/prospects.

- Combining resources for a variety of audiences
(ex: HR leaders and their workforce).

This can be a mix of deliverables depending on the
overall objective of the toolkit.

. Recognize " % Resources

Youth Cyber Awareness Toolkit

23-COR-MKT-GEN-161295 | 07/2024 | v1 Marketing Deliverables Guide // 12



Text-Focused Collateral

®ONFP

K Connecting Expertise with Relationships
Construction & Infrastructure Group (C&I)

NFP's Construction & Infrastructure Group is comprised of colleagues across North America with years
of experience dealing with insurance and surety solutions. The group focuses on servicing contractors,
specialized trades and design firms in the construction and infrastructure sector, in addition to supporting
allindustries and companies with capital expenditure projects. There are many areas in which the group

can assist:

+ Property & Casualty Insurance for Construction Sector Clients (corporate/annual policies)
+ Surety for Construction Sector Clients and Other Industries (contract and commercial bonds)

+ Project Insurance for Owners/Developers/Government Entities (builders risk, wrap-up,

e TARGET CLIENTS

professional, environmental)

INFORMATION NEEDED TO QUALIFY:

General Contractors/Construction
Managers/Specialized Trades/
Subcontractors (Property & Casualty)

- NFPCal Application

+ Current Policy/Program Structure

« Annual Revenues/Loss Runs (alllines)

‘General Contractors/Construction

Managers/Specialized Trades/

Subcontractors (Surety)

+ Lasttwo years CPA-prepared financial
statements, complete with notes and
schedules.

+ Banking information

+ NFP contractor questionnaire.

General Contractors
Construction Managers

Architects & Engineers

Specialized Trades/Subcontractors
Owners/Developers/Government Entities with Capital
Expenditure Projects

Investment Funds with Infrastructure Assets under
Public-Private Partnership Agreements

Companies with Obligations Serviced by Letters of Credit
(Commercial Surety Opportunity)

@ ACCOUNT MARKERS

+ Property & Casualty Insurance: Contractors all types)
with annual revenues of over $100 million (subject to
550,000 est. commission revenue +)

Property & Casualty Insurance: Contractors (a types)
in New York with annual revenues of over $30 million

RFPs, contract documents, bonds forms
Owners/Developers/Government Entities
(Project Insurance)

NFP C&1 Application

Site Plan

Expected Budget

Schedule/Gantt Chart

Expected Contract Language to be used
with General Contractor

Geo-Tech Report

+ WaterfFie Mitigation Plans

FOR INTERNAL USE ONLY

mmission revenue +)
Surety: General Contractors/Construction Managers/

ngaging with the
onstruction & Infrastructure Group (C&I)

HOUT T0 OUR CONSTRUCTION GROUP:
us

Thomas Cliford

New York,NY 10166

Brendan Sullvan

s ad 1320
o, Ontario MSX 1E1 Chicago, L 60661
3 Lou Cipollo
ety:
: SVP Regional Leader, Aantic
n Stewart 2600 Kely Rd. | uite 300
Surety Leader (Canads) Warrington, PA 18576
140

nto, ON MSX 145

VP Regional Leader, West
PL18.483.0368 | F:212.301.4008
sandra.amosenfp.com

Project Insurance:
Chis Smith
SVP Co Leader, ProjectRisk
Corporate Drive, Suite 23
Shelton, CT 06484
M:203.240.7534 | chrstsmithnfp.com

Surety:
Thomas J. H

VP Head of Surety (US)

360 M. Kemble Avenue.

Moristown, N1 07960

M:908.581.5086 | thomas hennnp.com

Specialized
Project Insurance: Owners/Developers/Government
Entities with project values of over $25 million

Connecting Expertise with Relationships

Sports Tuition ExpenséProtection (STEP)

The Sports Tuition Expense Prote

n (STEP) program is an innovative solution that provides

reimbursement for activity fees for families when their children can't participate due to injury or
sickness of the player or a close family member, or f the family relocates. Enrollment i the STEP
program is available to individuals and teams through NFP's Sports and Entertainment Group.

fact

dule a meeting for &1 and the client/prospect.

artof first d a

onnecting Expertise with Relationships
[Sports Tuition Expense Protection (STEP)

REACH OUT T0 OUR STEP GROUP:
Leigh Ann Rossi Fred Solomon

P:516.327.2069 Pis16.327.2866
fred.solomonanfp.com

ighlight benefits

€00, Sports and Entertainment
KEY FEATURES o IDEAL CLIENT PROFILE leighann.rossi@nfp.com
E . comes
P playing

- @ mind, which

the sport, th s d the

costof ition. in attracting new families
E but . -

be sickor i the

implemented.

= The sports organization can pur-
chase itfor all participants.

= Itcan be offered on an optional

°nu

family has to relocate due to a job change.

JESTIONS TO ASK A PROSPECT

Organization

organization.
+ STEP covers C(

portofa positive test administered
and supervised by an accredited
third-party.

+ The carrier s Arch Insurance Com-
pany, a part of Arch Capital Group

Individual/Family

Inti P
participation, would you be interested in a coverage solution

providing specialty isk solutions

range of industies.

FOR INTERNAL USE ONLY

expenses from the team?

23-COR-MKT-GEN-161295 | 07/2024 | v1

Schedule a meeting for the STEP Group and the client/prospect

Be part of first meeting and remain as involved as you'd ike going forward.

Eony

Producer One Pager
(Internal)

Best for:

- Briefing internal teams about the full scope of NFP’s
capabilities on a product/service.

- Contains ideal client profile and key industries served.

- Uniting teams with key information and selling points.

Marketing Deliverables Guide // 13



Highly Visual
Collateral

These types of deliverables all lead with design or visual
aspects. Ultimately, the balance of copy and design is
skewed towards design. The written content of these
deliverables should supplement the design elements.



REGISTER NOW
TO JOIN OUR LIVE
EVENT ON 8/8!

Are you ready to rewire
your mind to be more
energized, alert, and
resilient each workday?

Register now to
become mentally
strong an

If youre not sure about a particular situation or have questions, reach out to a manager,

Highly Visual Collateral

Mental Fitness

Strategies for N

SHARPENING FOCUS, and WINNING
BOOSTING ENERGY... THE WORKDAY

BRAIN

ON!

DEB SMOLENSKY

ol cortoxand
eible when ve

Join Deb Smolensky, a leading authority on
human performance and workplace well-being, on
August 8th at 11:00 am ET for the book launch
webinar of BRAIN ON! With special guest Kris
Carr, New York Times bestselling author, wellness
activist and cancer thriver.

All attendees will have access to an exclusive 99¢
e-book download of Brain ON! on launch day.
Don’t miss out! Register today!

Create the culture you want.

SPEAK UP!

HR, a leader in your region or a member of the Ethics & Compliance team.

For contact info, resources and other details on our commitment to ethics, click on the

Ethics & Compliance tile in MyApps.

23-COR-MKT-GEN-161295 | 07/2024 | v1

Team Melh

1y Attend the Team Member Benefits

Vellness Fair?

Aim to be more health conscious!
Learn more about the benefit offerings!

fake the opportunity to have
four questions answered!

Jick up some great free gifts!

ONFP

e Team Member Benefits & Wellness Fair
wides an opportunity for team members

o are eligible for coverage to meet with rep-
entatives from the benefit provider compa-
5, ask questions and assess benefit needs.

COMPSYCH & DELTA DENTAL

You are safe.

We have zero tolerance for
retaliation in any form.

ber Benefits
& Wellness Fair

Save the Date
Wednesday, June 7, 2023
6:30a.m.-10:30 a.m.

505 College Ave

Ottawa, IL 61350
Location: Chapel

All team members are
encouraged to attend.

There will be benefits
information, door prizes,
give-a-ways, and much more!

evye

uMB

Flyer

Best for:
- Minimal content, eye-catching design.
- One page worth of information.

- Providing a high-level overview of a product, service
or event.

This type of deliverable varies depending on the context and
project needs but should always be visually engaging.

Marketing Deliverables Guide // 15



Highly Visual Collateral

Infographic

Best for:

FACTS ON

CYBERCRIME

- Providing a visual representation of a key point

, 9600
FROM DIGITALSHIELD® & = "”%, or message.
AND HOW TO PROTECT YOURSELF @%‘ g ?’3 - Minimal written content — stats or data-forward.

- Directing to or supporting a larger piece of content

AMERICANS LOST OVER $10.3 BILLION TO INTERNET CRIME IN 2022 .
or deliverable.

92% 56% of Americans 49% increase in financial loss

ARE CONCERNED ABOUT A CYBER DON'T KNOW WHAT STEPS TO TAKE IN THE DUETO INTERNET CRIME IN 2022

BREACH EVENT OF A DATA BREACH

This type of deliverable will more than likely require require a
meeting with design to discuss direction.

« 47% of US consumers experienced identity theft since the pandemic.
« 37% experienced application fraud, with another 38% having experienced account takeovers

DigitalShield Can Help You

------------------ in 2022, 422 Million People Had Their Data Compromised by Data Breaches
ths =
® &
L] ] O
1.3billionsocial  30%+ of US. Consumers 37% of young Among adults, 12022, SIM
mediauserswere  were targeted by scams people have 41% have swapping resulted
hacked or have had in 2021, including been victims of experienced in adjusted losses
their accounts hacked Phishing, P2P and cyberbullying, and online of more than $72
or data compromised  romance (or emotional) 59% have been harassment. million.
worldwide. scams harassed online.

m Key Takeaways

Avoid Costly Consequences by Taking Cyber Security Seriously

Did you know?

9 s%of workers

are worried about
the economic

Cyber insurance and a
smart cyber strategy save you
hundreds of thousands of
dollars, and grant you peace of

Canada's businesses aren't taking While the right protection doesn't cost
cyber security seriously. nearly as much as the problem.

‘ 97.9% ) 60% )
A cyber breach is just an accident

-even though a cyber breach - waiting (o happen,
can really cost you.

Be e s o,
s100ks STTE s ﬂ

ONFP

An Aon Company.

23-COR-MKT-GEN-161295 | 07/2024 | v1

of employees feel their
benefits completely

meet their needs.

52202308 Us Bencfis Trend Report

. min @/ situation in the US.
1000 Contact NFP and find out @
how to get started today. %
63" of employees

would purchase life insurance
with LTC if their employer
offered it to them and the
price was right.

BUY NOW
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Highly Visual Collateral

Postcard
Proven Best for:
partnerships.
Dedicated - Introducing an external audience to an NFP
g'ﬁ;‘;e' et product or service.
i e gl : . Promoting an upcoming event,

- Conveying minimal information with
a call to action.

Spencer Londagin

This type of deliverable should include a QR code or
contact information.

rollment can be confusing and

Retire wit
Confidence

Discover individual support as you
approach retirement - for Medicare
eligibility and enroliment, long-term care,
wealth management and more.

®NFP

RIDERS
WANTED.

INFP

An Aon Company

Ontact NFP Motorcycle specialists
to get better rates today.

1.800.472.0721 | #NFPMOTO
WWW.NFP.CA | albertamoto@nfp.com
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Highly Visual Collateral

Aviation & Aerospace Capabilities ONFP P I a Ce m at

Vihy e Ave ifferent Best for:

®NFP - Enhancing stakeholder understanding of data.

- Combining charts, graphs and quotes to drive
key points.

viation General Liability

foducts Liability

- Conveying a key understanding of a client/
@ #9 T b prospects’ pain points and what they care about.

largest property. fty agency by total PAC revenue lorkers Compensation
as ranked by Insur ol

About NFP

Gross Revenue
#7 largest benefits broker by global revenue yberLiability
as ranked by Business nsurance

[T—— . fofessional Services Liability

7 e omesboke
osranked by Busingss nsurance !
V ixperts
largest broker of U business
#1713 oot Lo e
as ranked by Best's Review enior Vice President,
vationPracticeLeadr
o> «» o» a» best place to work n insurance Pomary
o o o o e D e

@ s e koo

FIDUCIARY S| comsocnsesauions -
@ rosecean > Reoce

@ s s trriomens

PL005259.3854

Fr— e r— e
[ p—

+

Program Underwriters TOTALIS

e N Financial Institutions Group -
Auto Services Group Equity Protection Program (EPP)

portiio pogram.

+
ararnon .
ety gt e e i TOTALIS
UnesorBusiness o
@ commercial surety e ——
SusomsLonter
prbvoalrerty -
y

s | )

e

Susnesender )
Al T her N € Entertainment Risk (ER)

ogether Now @ insurance Specialty Group (ISG)
Totalis Program Underwriters is a scaled and Nt
integrated idi il i ‘General Labilty, Liguor Liabilty, Assault and Battery,
niche and of the e e o Libily, property plicr.
market. With a growing collection of highly regarded Compecatrpaty T
pecilty in multiple industries, we' E
leveraging opportunities to enhance and innovate R ——
solutions for today's most complex isks. BusnesLender
Totalis programs areall built to deliver superior
g O s . @ EverGuard insurance services € Mexpro Auto | Tr—
i i e lutions (SPS)
Decicated o continua ting
& s o o T Frer— e ; |

turn for solutions. cecgrhy oty P— o T v o ot

Business Leader John Nahoney | john mahareygererguardinscom Business Leader Nate Wotson | ntewatsongmesprocom [Pr—

tionwide i o b o

GeographyTerritory | 1atoni b ] |
Business Leader Orew il | chilaparshildinscom

Totalis Leadership
Dan Beaudette Bill Costello

Ve Prsint-Underwring | Vica rsident R e
657523 Ssesama S o Trosmnssrs
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Highly Visual Collateral

®PartnersFinancial

ADVISOR FORUM 2023

in Partnership with the McGehee Group

2023 Advisor Forum

Sunday,
October 22

* Opening Comments

+ The Intersection of the Economy.
and the Insurance Industry

- Break

* The Taxing Side of Politics:
What You Need to Know to Stay
Anead

* Networking Reception

« Carier Dine-Arounds or Dinner on
Your Own

Top Producer
Council Update

* Breakfast
+ When the Gift Tax Exemption

Welcome!

Monday,
October 23

Is Too High

+ Deferred Estate Taxes:

Is 6166 Really a Gift from the IRS?

* Interest Rate-Smart Planning
« Break
« Finding Value in Existing

Insurance

« Choosing the Right State

for Your Trust

* Networking Lunch
« Afternoon at Leisure

« Cocktails and Group Event

* Breakfast

Tuesday,
October 24

« Balancing Transparency

with Privacy: The Corporate
Transparency Act

+ The Reemergence of

Defined Benefit Plans

+ Break

* Keynote Speaker:

The Importance of Team

cial Overview

TNERSFINANCIAL
r-contric network of successful,
ogether to drive life insurance sales. We
'e knowledge, insights and expertise of
iversified firms across the country. Our

our personal commitment to each other's

PartnersFinancial

ogether Towards Success.

INTEGRAL PART OF NFP,

$2.21B

Insurance Broker offering Property and Casualty,
Benefits and Life, Wealth and Retirement.

[+ Momber Firms

Producers across the US

ONE

ore Carriers.

$210M

Powerful Peer Network Revenue

) Welcome

Mike James
Global Chief Sales Offcer

December 2023
Wiy Sols Cat l

Life & Wealth
Management

Andre Charrois
‘Senior Vice President
‘Sales, Wester Canada

@NFP ©

Docomber 2023
ey Person Insurance December 2023
@ owined @ o
December 2023
is needed if the sudden loss Monthly Sales Cal
+Derek Lachapelle Bcerian nancual woud
apay e oty pany’s opeatons.
+Robert Potts surchases an insurance polcy
Papet e Coy mplyeetsy poys e promm
i o Inaticary of he ol
*Randy Ramkissoon  *an V . y receives the death benefitin
oy st onaty - . he nured's coath o
o Singh “Brianne Wilson aniiness
ety and Casualty Property and Casuatty loss key person insurance
+Adam Gurza fseting st income rom st
iy
+Brendan Goodchild ders o parnershipintrests.
-Michael Boynton loans or banking facies
Quallfcaton racking through Decerer 2023 oNFP @
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PowerPoint Decks

Best for:

- Presentations (internal and external) and webinars.

- Providing a visual aid with balanced key

information an

d data.

If you are unsure whether the Brand team or MRD should
handle the generation of a presentation, just ask!

CY23 Renewal Summary

Py o i oo | soom s sen
| [ | vosem | I T
o o S | wm | wm | sewaw | e EST T I
T T T T T 1
Erocans Ly B s
o iy [T P < d
—= Total Pr p
s Loy I
s Uiy o510 EEED)
Lo 0 Premium by Line Premium by Carrier
Worars Compeotn EO s
-
oo S P £80 w -
<o
s o o [rp— s
ESSSSN T oo oz
p— T T - [ P Tl I
Jr—— o ity =)
I o o T e s [E— sz
o | e o [P [
Eo——
e Auto. 48614
PrR——
o “Worke S Nl Company sz
5400000 Compensation bt
= Wakars Compansatin Undarwriars at Loy, 748
4749 v London il
S0
pescsses ot | soonase Toul |
swn00
S0
- @NFP ©
S0
F
s1o0000
o II II I
. -= i _ 1 _
prveny Cher Dol Gowalmhy  Bcemlmly | Ecomumiy A Vorors Moot Sart.
o et Comparatn £
. -

MRD PowerPoint Slides

ONFP ©
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Brand and
|dentity



Brand and Identity

Logos

Best for:

let’s plc:y
Rugby

presented by (\\) N F P

- Creating an identifiable look and feel for a program or
a large event such as SKO, Resolve, Elevate, etc.

- Combining NFP branding with a location.

ONFP |

PeopleFirst

Experience
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Brand and Identity

4 : Icons
it : — for:
da e [ f & -

- Creating a graphicillustration of a concept
- Representing an application or program through

— s (:j' illustration and design
1] .' - Creating a visual aspect to distinguish sections of a

larger piece
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Brand and Identity

e Mood Boards

LOGO VERSION: UPDATED 2023 PALETTE

Best for:

: e - Creating a visual exploration of what a larger project
RESOLVE / : _ i will ook like.
RESTULVE % - Brainstorming design concepts for events.

- Combining deliverables such as logos, color palettes
and photographic examples.

Updatec
NFP gree

palette to adhere to NFP brand guidelines using the
other cool coolors that coordinate. Patterns add

footers,and content
IDENTITY TYPERACE

Myriad Pro Regular

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm

Nn Oo Pp Qq Rr S5 Tt Uu Vv Ww Xx Yy Zz
0123456789

- - - - Not a final product, but a visualization of what a project could

look like.

MAGERY SELECTION

PF ADVISOR
FoRE

“This dentity puts the event location in prominent view. A stylized
grapt ofa

event.The color

s an upscale and modern feel that

Thelogotype is d sophisticated. The overall brand is clean,

Las Vegas events.

Myriad Pro Light

Aa Bb Cc Dd Ee Ff Gg Hh 1 Kk LI Mim Nn Oo Pp Qq Rr S5
TEUU W W X Yy 220123456789
IMAGERY SELECTION

2024 PF Convention

AsoU
Situated in the Lombardy region of Northern Italy, the
picturesque Renaissance cities of Milan and Lake Como
exude old-world charm with their storied architecture and
1ld-famous art. dimpr
arcades will mesmerize against the scenic background
of mountainous and unparalleled lakeside views. These
h tyl

dining experiences that enchant all the senses.

TYpEFACE
Myriad Pro Bold

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr

SSTEUUVY Wi Xx Yy Z2

Myriad Pro Light o4 15%TINT.
Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt

Uu W Wi XYy 22 MARBLETEXTURE
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Comms Branding

Email Headers

Best for:
+ Providing the name/date of an event

+ Giving a high-level visual impression

Email Header
600 x 200 px, 600 x 300 px

‘@ PartnersFinancial

ADVISOR FORUM 2023 &1

In Partnership with the McGehee Group

October 22-24

Four Seasons Hotel | Las Vegas

New HTML Email Templates

Digital does not need to be involved if using an existing
Pardot template. For new, unique template designs, contact
the Digital PM to discuss needs and options.

Y NEW YEAR

Email headers
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Comms Branding
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Cvent

Note: For full event branding and graphics needs, have a

scoping discussion.

Cvent Header
1920 x 458 px (can vary in height)

- With logo
- Nologo

Mobile Event Icon
400 x 400 px

Mobile Splash Page
1600 x 2560 px
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Comms Branding

Q®NFP

RESTULVE

April 25, 2024

Nonprofits save $50 with code Give50
November 28 - December 1 b R E S I V E

Join NFP at RESOLVE | April 27, 2023
Actionable insights, ideas and solutions.

TITLE SPONSOR

tl‘ueRX Register Today

Portrait: 1080 x 1350 px Twitter: 1600 x 900 px

NEW HIRE

- RESULVE

. . to the NFP team!
Join NFP at RESOLVE | April 27, 2023

el Actionable insights, ideas and solutions.

Register Today

Facebook: 1200 x 630 px

OFFICIAL SPONSOR

2024

Instagram Post: 1080x1080 px

RESULVE

April 25, 2024 - Indianapolis, IN

Presented by NFP

LinkedIn: 1200 x 627 px
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Social Images
Best for:
- Promoting an event.
- Driving audiences to another deliverable.
- Raising general NFP brand awareness and
promoting values.
- Establishing NFP as thought leaders.

Social post text (or “captions”) as well as image text can be
requested of the content team.

For all platforms, portrait and square image ratios work well,
Or you can use a rectangular image per the specs below when
necessary to fit image content. For stories on Instagram or
Facebook, 1080x1920 is ideal. However, other ratios can be
edited to fit.

Portrait Rectangle
1080 x 1350 px LinkedIn: 1200 x 627 px

Facebook: 1200 x 630 px
Square

1080 x 1080 px Twitter: 1600 x 900 px

Instagram Post: 1080 x 1080 px

Instagram Stories
1080 x 1920 px
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Comms Branding

Video

Video needs require a scoping conversation with the team to
determine the best approach. Because video can often have
longer lead times, the earlier a scoping conversation can take
place, the better.

Our primary formats include:

- Stock footage videos with text and/or voiceover.

- Custom animations with text and/or voiceover.

- Interview-style "talking heads”videos.
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Comms Branding

i

Building a Brighter
Tomorrow

NFP is proud to support Ability Beyond in its
continued mission to discover, build and

H celebrate the ability of all people.
Keeping You Safe
Wherever You Are T
- ¢

Real Estate Pollution Legal Liability )

es.

Your real estate assets are valuable. Whether you trade, own or lease comme!
or industrial property, insulate your wealth from environmental risks like polluti

Protect your property against unknown historical and future environmental lial
with a customized pollution legal liability policy.

Develop Communities

—
For your business. :
For your people.

For your life.

NFP.com Rick Otis
Vice President
rick.otis@nfp.com | 518.410.2164

Foryour business.
For. .

or your peopl
Foryour ife.

e ONFP

"~

X, . S ¢ % | { A

Cnlin g e ) S ' ( i e e P
Solidify Goa ' & .Company/Amherst
Insurance and employee benefits solutions. 716.306.3685

Billboard
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Print Ads

Best for:

- Capturing attention with minimal content and
maximum design.

- Conveying a snapshot of NFP’s overall services.
- Providing a CTA.

Full page
- Headline

Subhead
Brief paragraph (if necessary)

Business line breakdown/tagline

Half page
- Headline
- Subhead
- One to two sentences (if necessary)

- Business line breakdown or tagline

Quarter page
- Headline
- Subhead

- Business line breakdown or tagline

Billboard
- As little text as possible — maximum readability,
eye-catching design
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Comms Branding

Web Ads

Best for:

oo N FP We understand your unique risks.

An Aon Campany Work with us to create tailored solutions that fit you.

Horizontal Banner (Leaderboard) 728 x 90 px + Driving audiences to want to know more.

- Catching attention and alluding to NFP’s ability to offer
a product/service.

FNFP’ - Conveying key differentiators or advantages to
’ working with NFP.
Y + Presenting a common problem and how NFP

offers a solution.

Content dependent on audience and size.

= i

Small 250 x 250 px

Common Ad Sizes

Horizontal banner

(Leaderboard)
: A 728 x 90 px
Solidify
Goals.
Knowyoure Build Vertical banner
e cle” Legacies. (Skyscraper)
lpaunce propery nd casuay 120 x 600 px
NFP,ca insurance solutions.
®ONFP Small
Bl : 250 x 250 px
Vertical Med Rectangle 300 x 250 px
Banner Medium Rectangle
(Skyscraper) 300 x 250 px

120 x 600 px

Large Rectangle

336 x 280 px
Shown at 50%
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Digital




Digital

Basic Digital

*Can Be Submitted via Standard Brand Process

Note: If there’s any uncertainty about your ask, reach out to

the Digital PM to discuss.

ONFP o e cu m s Qe [

@yberLiability

d eVoTing exposurés:

When exposures are constantly m

changing, companies need risk

mitigation and cyber liability insurance
that can keep up.

ONFP

[f[infolola]=.... R

Insights pages
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ONFP e e s s s OO o |

a
5 Employee Benefits Considerations that Are Key to a
Successful UK Expansion

1. Employee Benefits Spend
Al

Retirement Benefits Right

fits Are Required by Law

4. Understand what Benefits May Be Expected by Your People
in the UK

5. How to Effectively Communicate Your Employee Benefits

NFP's Guide to International Benefits

ONFP

[¢]in]alofa]s .|

Site Updates

Content updates/basic reorganizations
Best for:
- Copy updates on an existing page
- Adding or removing elements on one or two pages

- Simple rearrangement of pages (combining, deleting or
adjusting the hierarchy of a small number of pages)

Insights articles
(published to Insights | NFP)
Best for:
- Sharing informative content, thought leadership,
webinar recordings, topical information

Press Releases/Media Mentions
(published to Newsroom | NFP)
Best for:
- Sharing company updates and mentions of NFP/NFP
experts in other news and industry publications

- Should be routed through the PR/Communications team
for approvals
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ONFP

An Aon Company

Digital

Insights - Industries - Solutions - Risk~  About Us

NFP

8900 Keystone Crossing, Suite 900, Indianapolis, Indiana 46240

Call: (877) 833-5900

NFP / About NFP / Find an Office /8900 Keystone Crossing, Suite 900, Indianapolis, IN

= Logansport Sogesn Biuffton
Map Satellite & i e
® Maron Ceiina
Kokomo W
& e v
sranton
Munce 5}
o i
e\ 2 2
b5 o T oo &
) ® Indianapolis Serperd. L@
CJ Plainfeid© &) 5
s D s )
il @ o | @ e Orformdd
° ) Homiton,
o) @ t+ 4
Bloomington o it
° Ci = %
gl o\t g R

© View Google My Business Page

Main Office

8900 Keystone Crossing, Suite 900
Indianapolis, Indiana 46240

T:(877).833-5900

Benefits

We're fluent in the changing healthcare regulations and
design benefits packages based on clients’ specific needs and
objectives.

Compliance

We anticipate opportunities to make informed choices
that i

Health Strategy

We garner insights from health analytics and predictive
forecasting to inform health strategy and benefits
plan decisions.

Compensation

We create compensation strategies that align with market
and industry benchmarks, are competitive, and embrace total
rewards.

©00
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Contact Our Office

FIRST NAME *

LAST NAME *

l

PHONE *

COMPANY

HOW DID YOU HEAR ABOUT US?

[

| | |

HOW CAN WE HELP YOU? *

@000

Property & Casualty

No matter how unpredictable our environment s, the support
of proven risk management consultants will help you thrive.

Executive Benefits

Spacialized executive benefits are a powerful tool for enticing
and rewarding the top people in your organization.

Employee Communications

We develop technology-enabled communication
strategies that educate and engage employees on their
benefits.

Organizational Performance

We help clients optimize performance through organizational
development, change management and strategic planning.

Office pages
Best for:

- Demonstrating the capabilities of specific
locations and providing a space to showcase
content, achievements and expertise.

Office Details

Ab

[VEl Insights  Events  White Papers

A community-minded locally rooted benefits and compensation advisory firm in Indiana with a quarter century of brand equity and dlient success stories. Combined with
a global benefits powerhouse to add further depth and breadth to employer teams like yours.

What We Do

Building partnerships by discovering and understanding each client's unique challenges, we deliver holistic solutions that allow employers to take care of their people

and anticipate future needs in a workplace where people can fulfil their potential

In The Community

Annual United Way Campaign
Our experts have proven experience and
advice about strategies you can implement to
create a meaningful and productive workplace
for your employees.

We Work With Some Great

@FISHERS

Awards & Recognition

Outreach

We're proud to support Outreach’s mission to
equip and empower homeless teens and young
adults to achieve stability and life
transformation. A highlight from this past year
was our celebration with the high school
graduating class of 2018.

People

vunderkind

Na
WNCICP

YMCA Breakfast with Santa

Since 1999, the YMCA has hosted its annual
Breakfast with Santa program, providing a hot
breakfast, a visit with Santa, and a toy to each
child from local shelters. We're honored to be
the premier sponsor and volunteer at the event
each year.

As‘ﬁir:e

ACNFP Indiana, we put people first - both yours and our own. Our focus is to provide solutions and strategies that help you create an environment of success and
understanding with your employees. We've been fortunate to receive recognition for our own business results along the way. Here's a quick look at the awards and

recognition we have received.

—— SHRM ——
L swawco | sunnscr }

RECERTIFICATION

!wMDBERY PROVIDER
it
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Digital
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In-Depth Digital

*Discussion with Digital Team Required

These larger and more complex projects require a conversation
with the Digital Team to assess bandwidth and determine
timelines, objectives and overall business need, as well as to
approve budget and establish KPIs (as applicable).

Best for:

- Building new and migrating existing sites to NFP
enterprise CMS and tracking demand and lead generation
on a larger scale or as part of a larger strategic initiative.

Building New Sites

Migrating or Updating Multiple Pages/Sites
- For a significant amount of content — if uncertain whether
your page updates are complex enough to require a
meeting, contact the Digital PM for input.

Building Content Hubs
- Multiple pages on a given subject, structured with a
main landing page that acts as a gateway to multiple
subpages/articles.

- Benefits Trend Report

.+ Team profiles

Paid Media Campaigns

Ongoing Tracking and Analytics Strategy
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Digital
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Support

SEO Audits/Reviews
Review of a page or set of pages. For large projects, check in
with Digital PM to establish planning.

Note: For new content asks that will be published on the web,
you can request SEO as part of content development via the
standard process.

Best for:
- Optimizing keywords to drive web traffic to our website(s)

Simple Analytics
For full scope of tracking abilities and analytics, meet with
Digital during the planning phase.

Best for:
- Tracking interactions and page performance, allowing
us to improve over time

New HTML Email Templates
Digital does not need to be involved if using an existing
Pardot template.

Best for:
- Client and prospect outreach from Marketing.

Custom Branded Short URLs and QR Codes

Best for:
- Simplifying calls to action/contact information at events,
on flyers/postcards, etc.
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